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WILLIAM LUTHER/STAFF

Phase two of The Shops at La Cantera is expected to open in October. The 300,000-square-foot project includes a 40,000-square-foot office component, a bookstore and five
high-end restaurants. The identity of the retailers has not been disclosed.

The Shops to multlply

Phase two of the center
at La Cantera will feature 40
stores — many new to S.A.

—

By MEeLssa 5. MonroE
EXPRESS-MEWS BUSINESS WRITER

A planned expansion of The Shops
at La Cantera will provide well-heeled
shoppers with an even more diverse
shopping experience.

A mix of 40 stores, about 30 of them
new to the city, are p.:u't of The Shops'
second phase of development, sched-

uled to be completed Oct. 24

The 300,000-square-foot project in-
cludes a 40,000-square-fool oflice com-
ponent and five high-end restaurants,
ﬁfﬂti&ls with The Shops said Thurs-

av

Anchoring one end of the project,
which will retain its Hill Country
look, is a two-story bookstore. Restau-
rants will anchor the other end.

The project is a joint venture be-
tween Chicago-based General Growth
Properties Inc. and USAA Real Estate
Co. OfMficials wouldn't reveal the cost
of the second phase, saying only that
it is a “multimillion-dollar project.”

The retailers will. be a mixture of

“high-end to affordable options,” said
Mollie Calvert, director of marketing
for General Growth, which includes
North Star Mall and The Shops. Cal-
vert wouldn't reveal who's coming to
the center

“The retailers joining us are some
of the hottest concepts in the retail in-
dustry today” she said. “Even with
phase one, we looked for the best re-
tailers out there.”

Unlike the first phase, the new cen-
ter i3 being designed so cars can go
through the middle of the area, with
parking inside as well as on the pe-
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The Shops at La Cantera adding retallers as it starts on phase 2

CONTINUED FROM 1C

rimeter of the banks of stores.
There will also be a valet ser-

vice and a walkway will link §

the two centers.

The Shops, which opened in
September 2005, is considered
one of the city’s high-end shop-
ping centers, with both a Nord-
strom and a Neiman Marcus.
Shoppers walk to the stores in
an open-air setting.

The center has been a suc-
cess among locals, tourists and

- especially visitors from Mex-

ico, Calvert said, without indi- -

cating how much sales have in-
creased in that three-year pe-
riod. She said the property has
“exceeded our expectations.”

Officials at USAA Real Estate
also are pleased.

“The success of The Shops at
La Cantera has certainly re-
sulted in a tremendous amount
of interest and demand by
other retailers who were not
able to locate in the first
phase,” said USAA Real Estate
President and CEQ Pat Dun-
.can. “We have been very happy
and pleased with the design of
the second phase, which will
not only meet this demand but
create a whole new, exciting ex-
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Unlike the first phase, the new center is being designed so cars can go through the middle of the area.

perience for shoppers.”

Phase two will have a similar
look to phase one of The Shops,
with tiled roofs, water foun-
tains, trees and soft furniture.
But this phase will include of-
fice space. on the second floor
and a 300-foot waterfall.

It’'s rare in the city to find
this much office space in such

a large retail environment, Cal-

vert said.

She said the type of tenant
that would be ideal for the of-
fice space includes service busi-
nesses, such as a doctor’s office
or title company.

Phase two .was developed
along with phase one, but con-
struction was delayed to eval-
uate how the first phase did.

For example, when Santikos’
Palladium theater went in at
The Rim shopping center

across the highway, Calvert
said, The Shops dropped its
own plans for a theater in
phase two and added more res-
taurants.

The bookstore is also ex-
pected to do well with male
shoppers, who have said in sur-
veys that a bookstore is the one
thing that The Shops is mis-
sing.

Surveys also revealed that

The future site of a set of escalators (left), two restaurants (right) and a
fountain that will run between them.

“The success of The Shops at La Cantera has

certainly resulted in a tremendous amount of

interest and demand by other retailers who were
not able to locate in the f rst phase.”

PAT DUNCAN
USAA Real Estate

men tend to visit The Shops
more than traditional shopping
centers.

The center’s ambience is one
reason men like to come to The
Shops, said John Badagliacco,
The Shops’ senior general man-
ager.

“You always have to start

with retail, but what we were,

able to do is give a unique envi-
ronment that people can really
enjoy in all kinds of weather,”
he said.

mmonroe@express-news.net
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